
Western Reach
If you could recieve ONE grocery  
publication, which one would it be?*

No one covers the Western market like  
Canadian Grocer.

73%
23%

CH
EC

KI
N

G
 O

U
T

20  |  Canadian GroCer  |  march 2010

CCG
D

 CO
LU

M
N

march 2010  |  Canadian GroCer  |  21     

Scott Mitchell of Market Street Vulcan 
demonstrates his entrepreneurial spirit in a 

vibrant retirement community (that happens 
to be a mecca for Star Trek fans, too)
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In Vulcan, alta., located halfway 
between calgary and Lethbridge, in a growing retirement community, 
Scott mitchell’s 27,000-sq.-ft. market Street Vulcan store boldly goes where 
no other independent grocer has ventured. For a town of only 1,800, 
it’s a mammoth store, but mitchell likes to think out-of-the-box big. “We 
were a conventional food store, just 10,000 sq. ft. before the renovation in 
2005. But then we saw the demographics of our community change, with 
boomers taking over the next 25 years,” mitchell says. 
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Walmart’s
greenaction plan

“Sustainability is one of the few 
areas where being big is good”

–Walmart Canada’s David Cheesewright
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And why the world’s largest retailer 
wants you to help page 14

For more information, please contact: Vanessa Peters, Senior Account Manager
T: 416-764-1673   F: 416-764-1523   E: vanessa.peters@canadiangrocer.rogers.com

of Wester Banners prefer  
Canadian Grocer!

only 23% prefer  
Western Grocer

88% coverage of the west

* 2010 In Store Focus Survey

*Based on data provided by Statistics Cananda 
(2009) and last audited circulation statements.

Canadian Grocer Western Grocer

“At Tree of Life, we truly value the national reach  
Canadian Grocer provides our brands and our  
messaging. And through Canadian Grocer’s Category 
Captains Report we have successfully positioned Tree  
of Life as a leader in Asian Foods, one of the fastest 
growing categories in food retail. 
	 As the leading national distributor of specialty and 
natural foods, at Tree of Life we must effectively reach 
a retail audience with our product information. The best 
way to do that is in a well-respected publication  that 
stretches from coast to coast - Canadian Grocer.” 
–Jamie Moody, President, Tree of Life Canada
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